
For information about the Workforce Development Board of Ventura County, go to www.workforceventuracounty.org

WORKFORCE DEVELOPMENT BOARD OF VENTURA COUNTY

OUTREACH COMMITTEE MEETING
REVISED

Wednesday March 15, 2017
8:30 a.m. – 10:00 a.m.

Economic Development Collaborative-Ventura County (EDC-VC)
1601 Carmen Drive, Suite 215, Camarillo

AGENDA

8:30 a.m. 1.0 Call to Order and Agenda Review Brian Gabler

8:32 a.m. 2.0 Public Comments

Procedure: The public is welcome to comment. All comments not related
to items on the agenda may be made at the beginning of the meeting only.

Brian Gabler

8:35 a.m. 3.0 Approval of Minutes: September 21, 2016 Committee Members

8:38 a.m.

9:00 a.m.

4.0 Marketing and Outreach Update: 2016-2017 Q2&3 Summary

5.0 PY 2016-2017 Performance Evaluation: theAgency

Heidi Hayes

Committee Members

9:15 a.m.

9:30 a.m.

9:45 a.m.

6.0 Action Item

Recommendation that the Executive Committee of the Workforce
Development Board of Ventura County (WDB) Approve the
Renewal of a Contract with theAgency to continue providing
Marketing and Public Relations services to the WDB in an amount
not to exceed $150,000 in Program Year July 1, 2017 through June
30, 2018.

7.0 2017 WDB Awards

8.0 WIOA Implementation: Outreach Plan

 Considerations for Regional/Local Plans

Brian Gabler

Talia Barrera

Talia Barrera

9:50 a.m.

10:00 a.m.

9.0 Committee Member Comments

10.0 Adjournment
Next Meeting
May 17, 2017 (8:30 a.m.-10:00 a.m.)
Economic Development Collaborative-Ventura County

1601 Carmen Dr. Suite 215, Camarillo, CA

Committee Members

Brian Gabler

Individuals who require accommodations for their disabilities (including interpreters and alternate formats) are requested to contact the
Workforce Development Board of Ventura County staff at (805) 477-5306 at least five days prior to the meeting. TTY line: 1-800-735-2922.
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WDB Outreach Committee Meeting
September 21, 2016

MINUTES

Meeting Attendees

Outreach Committee
Brian Gabler*
Bruce Stenslie*
Victoria Jump*
Tracy Perez*

*WDB Members

WDB Staff
Talia Barrera
Cheryl Moore

Guests
Karen Blufer (theAgency)
Heidi Hayes (theAgency)
Christy Norton (Human Services
Agency Community Services
Department)

1.0 Call to Order

Acting Chair Brian Gabler called the meeting to order at 8:36 a.m.

2.0 Public Comments

No public comments

3.0 Approval of Minutes: July 20, 2016

Motion to Approve: Bruce Stenslie
Second: Tracy Perez
Motion carried

4.0 Marketing and Outreach Update: 2015-2016 Q4 Summary

The Committee discussed Q4 2015-2016 WDB outreach projects and activities as reported by
theAgency and summarized below:

Employer Outreach

 Manufacturing Roundtable

Manufacturing Networking Event at Kinamed: Eblast
 July 25 Reminder Eblast sent – 1890, 9.2% Open Rate

Manufacturing Networking Event at Milgard Eblast
 Sept 7 – 468 sent, 15.1% Open Rate
 Sept 21 Reminder Eblast – Scheduled to be resent, 9/26 RSVP deadline

Manufacturing Week Event Support
 Drafted and uploaded narrative, logos and details for each participating

Manufacturing Week partner and event details on the national MFG website
 Manufacturing Week Slider Graphic – Developed a slider graphic for placement

on the WDB home page, which links to a landing detailing local events.
MRVC LinkedIn

 Page Growth & Content Development (In progress)
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 KCLU

 Insertion Order issued on 8/24
Contract 8/29/16 – 6/30/17
WDB General PSA running
VCGB banners running

 Workforce Wednesday

 July – dark
August 24 – Success in lowering the dropout rate: Roger Rice and Jason Peplinski
September 28 – Manufacturing Week: Alex Rivera and Byron Lindros

 Workforce Update Eblast

 August 23 – WDB Cohorts: 551 sent, 20.1% Open Rate

 June 13 – Biz list: 9,366 sent, 5.3% Open Rate

 Ventura County Grows Business Website

 Site Design Makeover in Development
 Expand priorities

 Manufacturing Resources Landing Page – waiting for client review and
feedback

 Next Steps VCGB Website Redesign
 Design approach
 Site Map Redesign
 Timeline

 VCGB Facebook July 15 – 1,894 Fans (through September 15, 2016)
 Page Likes/Fans: Gained 4 fans since July 14, 2016
 Posts – 32 total posts since July 15 (approx. 15 per month)

Post Reach: Paid re-started 9/14, no stats yet
Post Reach: 372 most for a single day (8/24/16)

Employer Outreach – In Development

 Clean Green/Sustainability Outreach – Agency participated in a conference call at a bi-
monthly meeting to discuss/explore strategies to target small businesses with 1) the value
of hiring new employees with a ‘sustainability’ skill set and 2) help small businesses see the
financial value in identifying and adopting clean/green business practices

 October 2016 Issue: “Workforce Update”

Youth Outreach

 VC Jobs with a Future Website
 Designed new home page approach to add the VCJWF Twitter feed and ‘feature’ links

to new resources and key sector career information.
 Identified photos in need to updating to be consistent with ‘older’ youth target under the

new WIOA guidelines
 VCJWF Twitter July 15 – September 15, 2016

 Followers – 7 gained since July 15
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 58 Total Tweets (July 15-Sept 15)
 1064 Profile Visits (July 15 – Sept 15)
 10,600 Impressions (July 15 – Sept 15)
 Paid outreach to restart 9/16

Job Seeker Outreach

 Career Shops
 September job workshops – received and sent/posted information on August 25
 August workshops – received and sent/posted information on July 28
 Clips:

 Moorpark Patch
 KDAR
 805 Calendar
 Simi Acorn – August 26 – CalJOBS

General Outreach

Media Relations and Various:

 Op-ed on CLS Field Experience Program – Interviewed Dawn Neuman, Greg Barnes and
Cheryl Moore: Prepared draft of op-ed and finalized

 Op-ed on Drop-out Rates – Drafted op-ed, reviewed with Roger Rice, Jason Peplinski and
Cheryl Moore and finalized

 WDB new board members – Chair, Vice-Chair, three new members, prepared news release
and sent with photos on July 19

 Clips:
 Moorpark Patch
 PRLog.org (162 views)
 VC Star
 Tri County Sentry – ran July 21

 Planning National Apprenticeship Week (NAW) – November 14-20 Regional Support
 Develop Workforce Update feature, recognize WDB members with apprenticeship

programs and include a sidebar/link on October/November networking events

Collateral

 Success Story Posters – 8 new stories in development

 WDB “Mission” Posters – Agency suggested development of three posters, for display at WDB
board meetings, that each focus on goals of the three target segment missions. Four new
versions in development

 Refresh/Update Eblast Lists
o Stakeholders – updated August 31 as provided by WDB Staff

 WDB Board/Committee members
 Cohorts & Stakeholders
 Educators
 Local, State and Federal Representatives
 MOU, RSA, Contract groups

 WDB Website – Google Analytics Stats July 1 to September 15, 2016
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o Audience Overview – 1,722 Sessions with 1,313 Unique users
o Average 525/month
o 2.61 pages per visit
o 2.22 average minutes visit duration
o 46.16% bounce rate

 WDB Website Content Updates
o 8/16: Developed sub-page content to address sector strategies and resources. Submitted

key sector landing page

 Job Outlook Eblast

 July 22 (June 2016 Report) – WDB Cohorts: 468/22.3% open rate/ 7.7% CTR
 July 22 (June 2016 Report) – Biz List, 9,517/7.5% open rate/1.3% CTR
 Aug 19 (July 2016 Report) – WDB Cohorts: 469/5.2% open rate/4.9% CTR
 Aug 19 (July 2016 Report) – Biz List: 9,448/6.2% open rate/1.8% CTR

 Job Outlook: The following highlights local, state and national data in terms of NOT
seasonally adjusted rates for August 2016:
 Ventura County remained unchanged from 5.8% in July 2016 to 5.8% in August 2016

(August 2016=5.9%)
 California decreased .3% from 5.9% in July 2016 to 5.6% in August 2016 (August 2015 =

6.1%)
 U.S. decreased 0.1% from 5.1% in July 2016 to 5.0% in August 2016 (August 2015 =

5.2%)

5.0 2015-2016 Year-End Review

The Committee will continue the discussion of the 2015-2016 Year-End Review at their next
meeting.

6.0 WIOA Implementation: Planning Discussion

Cheryl Moore provided an update on WIOA. Committee members will continue the discussion at
the next meeting.

7.0 Adjournment

Brian Gabler adjourned the meeting at 10:00 a.m.

Next Meeting
November 16, 2016 (8:30 a.m.-10:00 a.m.)
Economic Development Collaborative–Ventura County (EDC-VC)
1601 Carmen Drive, Suite 215, Camarillo, CA
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WDB Outreach Annual Review  

July 1 – March 10, 2017 

 
 

Employer Outreach 
Promote Business Goals 

 Develop and implement business, economic development, and job seeker outreach strategies to 
raise awareness of, and participation in, workforce development programs and services. 

 Implement outreach campaign to build on and reinforce awareness of the business resources 
and support in Ventura County 

 
The following activities were implemented to promote WDB Business Goals: 

 Paid Media Outreach – Negotiated, planned and placed paid media for Ventura County Grows 
Business. 

o Dates:   April to June 2017 
o Total Cost:  $34,415 
o Total Value:  $46,344 (135% of Cost) 
o Total Impressions: 2,635,598 (Includes 3 months of KCLU) 

 

 Workforce Wednesday: August 2016 to June 2017 
o Researched/recommended topics, recruited/coordinated participants and developed 

discussion guides for (7) Workforce Wednesdays with (3) in development for April-June 
2017. 
 

 Workforce Update E-Newsletter August 2016 to June 2017 
o Researched and developed content, designed and disseminated (4) workforce updates to 

approximately 30,787 recipients with (2) more in development for April and June 2017. 
Open rates average 20% for WDB Cohorts and range from 5 to 8% for general business 
lists. 

 

 Manufacturing Key Sector Outreach Support 
o MRVC Networking Event Eblasts – Designed and disseminated (4) custom event eblasts to 

6,477 manufacturers and cohorts with (1) more pending for May/June 2017.  
o Developed and distributed MRVC release (1) published in (3) media. 
o October 2017 Manufacturing Week Support including: 

 Draft and narratives uploaded for each participating manufacturer to national site 
 Distribute and manage the media advisory (1) published in (4) media.  
 Developed a slider graphic for WDB home page (not approved in time for event) 

o MRVC Linked In Page  
 Developed content strategy involving WDB staff, MRVC members and agency staff.  
 Sent monthly reminders/encouragement to post and invite other manufacturers 

 

 Ventura County Grows Business Website & Facebook – July 1, 2016 to March 9, 2017 
o Managed content updates, corrections, events and additions. 
o Website: 12% decrease in unique visitors over same time previous year, however 43% 

increase in visitor engagement: 
 2,193 Sessions/1,583 Unique Visitors 
 3.37 average minutes session duration +111% (1:43/2016) 
 3.13 pages/session +44% (2.17/2016) 
 48.02 Bounce Rate -25% (64.28%/2016) 
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WDB Outreach Annual Review  

July 1 – March 10, 2017 

 
 

 

 Ventura County Grows Business Website Relaunch 
o Site Redesign & Relaunch Completed 3/6/17 

o Creative elements in development: 
o Banner assets 
o :30 PSA 
o :30 Digital Radio 
o :30 Whiteboard or Slide Share Video  
o Custom Eblast 

 

 VCGB Facebook – 2,313 Fans (through 3/8/17)  

o New timeline header design for new VCGB Site Launch  

o Managed content, research, development and posting 

o Average 17 to 20 postings/month 

o Fans: 22.1% increase over previous year. 

o Facebook Paid Media for July 1 to March 9, 2017 

 Reach: 42,750 

 Clicks/Engagements: 1,666 

 
 
 Youth Outreach  

Promote Youth Goals 

 Engage youth with early exposure to career pathways and options, including education, 
training, and work experience opportunities. Develop relevant media outreach strategies 
to target Ventura County youth with key messages. 

 
The following activities were implemented to promote WDB Youth Goals: 

 VC Jobs With a Future Website – July 1, 2016 to March 9, 2017 

 Managed content updates, corrections and additions. 

 Updated photos to address WIOA 16-24-year-old priority. 
o Website: 33% decrease over same time-period 15/16 program year. 

 2,158 Sessions/1,752 Unique Users 
 2.27 pages per visit 
 1.42 minutes average visit duration 
 50% bounce rate 

o Develop updated site design and content recommendation. Site redevelopment on track for 
next program year if possible, including outreach/relaunch strategy. 
  

 VCJWF Twitter March 8, 2017 – 769 followers (98% increase!) 

o Managed content, research, development and posting. 

o Average 35 postings/month 
o 113,861 Impressions (Jul 1 2016 to March 9, 2017) 
o Followers: 98% increase over previous year 
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WDB Outreach Annual Review  

July 1 – March 10, 2017 

 
 

 Youth Outreach – New Elements Developed 
o Key Sector/Top Career Pathways One Sheet (1) 
o Top Career Pathways Landing Pages (4) for VCFWF Website to connect with Social Media 
o Disconnected Youth Focus Groups Discussion Guide 
o VCJWF Website Updates – Developed graphics/content for website additions 

 
Job Seeker Outreach  

Promote Job Seeker Goals 

 Implement outreach campaign to build on and reinforce awareness of job seeker resources 
for those who might require these services as they become unemployed. 

 
The following activities were implemented to promote WDB Job Seeker Goals: 

 Career Shops – Developed and distributed (8) monthly calendar releases for Career Shops 
available free-of-charge at American Job Center of California Ventura County Locations with (3) 
calendar releases to come for April-June 2017. Note:  Career Shops were unavailable for (1) 
month during Oxnard service center location transition. 

o Calendar listings published in 20 media to date including: VCStar, Acorn (various), The Patch 
(various), KDAR, Santa Paula Times, Sespe Sun, VC Reporter, Happenings, Fillmore Gazette 

 
General Outreach  

Promote WDB Goals 

 Reinforce the visibility of the WDB and its members in the community as a valuable workforce 
development resource dedicated to supporting the needs of Ventura County employers, job 
seekers and youth. 

 
The following activities were implemented to promote General WDB Goals: 

 Paid Media Outreach – Negotiated, planned and placed paid media for general outreach: 
o Total Cost:  $10,300 (KCLU Contract billed direct to WDB) 
o Total Value:  $15,173 (147% of cost) 
o Total Impressions: 2,777,861 (Includes 7 months KCLU and General Outreach Eblasts) 

 

 New Releases, Interviews, Op-Eds: Published in various media including VCStar, Pacific Coast 
Business Times, Acorn (Various), PRLog, Sespe Sun, PR.Com, Patches (various) 

o Releases Developed and Distributed: 
 WDB New Board Members, 7/19/16 
 WDB Planning Documents Open for Review 12/22/16 
 2017 WDB Awards Call for Nominations, 3/3/17 
 Re-appointment/New Board Member Release to come April 2017 

o Op-Eds Developed/Coordinated Placed: 
 “CLS Field Experience Program: Good Things Happen” Greg Barnes & Dawn 

Neuman, published 11/8/16 in the PCBT 
 “Dropping Drop-Out Rates” Roger Rice & Jason Peplinski, VCStar 10/8/16 
 “Disconnected Youth” Juan Mercado & Teresa Johnson, cancelled 3/15/17 
 “Career Explorations” Greg Van Ness & Richard Trogman, scheduled to publish 

3/12/17 in the VCStar 
 “Staffing Challenges/Skill Gaps” Tracy Perez & Carolyn Vang Walker in development 
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WDB Outreach Annual Review  

July 1 – March 10, 2017 

 
 

o Nominations 
 Develop/Submit El Concilio Latino Leadership nomination for Alex Rivera 
 Develop/Submit Who’s Who is Business Leadership for Cheryl Moore, published in 

the PCBT on 2/14/17 
o Various 

 Pacific Coast Business Times, 7/15/16, “Regulations, pay rules take toll on growers” 
coordinated resources and contacts 

 #WkDevWeek – Developed (4) social media posts to support CWA Workforce 
Development Week 
 

 Workforce Ventura County Website – New site so year-over-year stats unavailable 

 Google Analytics Stats July 1, to March 9, 2017 (7 months + 1 week) 
o Audience Overview – 6,367 Sessions/4,346 Unique Users  
o Average Sessions 600/month  
o 2.63 pages per visit  
o 2.31 average minutes visit duration  
o 48.87% bounce rate  
 

 Job Outlook Full Report & Eblasts   
o Researched compiled and distributed monthly Job Outlook report. (7) Completed to date, 

(4) to come. 
o Developed Monthly Topline Eblast summary of the Job Outlook and disseminated eblast to 

approximately 57,347 WDB Cohorts and Ventura County Businesses. (7) Completed to 
date, (4) to come. 
 

 Various Eblasts 

o WDB 2017 Award Nomination Eblast – (1) to be designed and disseminated in late March 
call for nominations eblast. 

 

 KCLU General Outreach PSA’s – Negotiate annual contract. Develop PSA’s and online banners as 
needed to support promote WDB goals in employer, job seeker and youth outreach over 10 
months. 

 

 General Outreach – Other New Elements Developed in Addition to Those Outlined Above 
o WDB Website - Ongoing website support as needed  
o WDB Website – Key Sector & Standing Committee landing page development, design and 

launch. Home page navigation revised accordingly. 
o WDB Website – Spanish translation site widget in development  
o 2016 WDB Award Logo & Nomination Form  
o Success Stories – (12) copyedited, designed featuring, youth and dislocated workers 
o WDB General Services PSA’s – Updated, Edited 
o WDB “Mission Posters” (4) developed and designed. Client cancelled. 
o Refresh/Update Eblast Lists – Ongoing as needed/directed by WDB staff 
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Workforce Development Board Outreach Update: 

January 14, 2017 to March 10, 2017 

 

 
 

Employer Outreach  
 

 Manufacturing Roundtable  

 Manufacturing Networking Event #4 Eblast – Haas Automation, Feb. 9 
o Press release/calendar announcement distributed 1/23/18 
Clips: 

 VC Star – Manufacturing Roundtable open house January 29 

 Manufacturing Roundtable open house 
http://patch.com/california/moorpark/manufacturing-roundtable-hold-
networking-event-haas-automation-february-9 

 PRlog.org – Manufacturing Roundtable open house 
https://www.prlog.org/12616382-manufacturing-roundtable-to-hold-networking-
event-at-haas-automation-february-9.html 

o Eblast #1 - 1/23: 1895 Sent, 8.5% Open Rate/8% CTR 
o Eblast #2 - 2/1: 410 sent, 13% Open Rate/7.7% CTR 

 MRVC LinkedIn 
o Page Growth & Content Development - Ongoing 

o Sent requests to MRVC members to post: Greg Lui, Peter Zierhut 
o WDB Staff continue to post. Talia HR topics, Patrick manufacturing topics 
o Agency continues to post Job Outlooks and Workforce Updates as applicable 

 KCLU  

 General WDB PSA restarted on 1/18/17 
 

 Workforce Wednesday  

 January 25 – Career Exploration: Greg Van Ness & Richard Trogman 

 February 22 –Solving Staffing Challenges and Skill Gaps: Tracy Perez & Carolyn Vang Walker 

 March 29 – 2017 WDB Awards: 2016 WDB Award Winner Silvia Faustich & Alex Rivera, 
discussion guide in development 

 
 Workforce Update Eblast  

 February 21 – WDB Cohorts: 930 Sent/20.7% Open Rate/6.3% CTR  

 February 21 – Biz List: 6,139 Sent/5% Open Rate/2.7% CTR 

 

 Ventura County Grows Business Website Relaunch 

 Site Redesign & Relaunch Completed 3/6/17 
o See attached sample pages. 
o Approved digital outreach and SEO plan attached.  
o Creative elements in development: 

o Banner assets 
o :30 PSA 
o :30 Digital Radio 
o :30 Whiteboard or Slide Share Video  
o Custom Eblast 

 

http://patch.com/california/moorpark/manufacturing-roundtable-hold-networking-event-haas-automation-february-9
http://patch.com/california/moorpark/manufacturing-roundtable-hold-networking-event-haas-automation-february-9
https://www.prlog.org/12616382-manufacturing-roundtable-to-hold-networking-event-at-haas-automation-february-9.html
https://www.prlog.org/12616382-manufacturing-roundtable-to-hold-networking-event-at-haas-automation-february-9.html
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Workforce Development Board Outreach Update: 

January 14, 2017 to March 10, 2017 

 

 
 

 VCGB Facebook  

 New timeline header design for new VCGB Site Launch – See attached 

 As of March 8 – Likes/Fans, 2,313  

 Posts – 38 total posts since January 14 (approx. 22 per month) 

 Total Reach 11/15/16 to 1/8/17: 18,103 –  Average 2,263/week 

o Post Reach: Paid 1,194 most for a single day (2/16/17)  

o Post Reach: Organic 657 most for a single day (3/6/17)  

o Top Post Examples;  
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Workforce Development Board Outreach Update: 

January 14, 2017 to March 10, 2017 

 

 
 

 

EMPLOYER OUTREACH – IN DEVELOPMENT/CONSIDERATION 
 MRVC Eblast list – Update with networking event attendees 

 MRVC Networking Event #5 – Tentatively scheduled for Dynamic Automation 

 Clean Green/Sustainability Outreach – Agency participated in a conference call at bi-monthly 
meeting to discuss/explore strategies to target small businesses with 1) the value of hiring new 
employees with a ‘sustainability’ skill set and 2) help small business see the financial value in 
identifying and adopting clean/green business practices. PENDING 

 Healthcare - PENDING 

 Business Services – PENDING 

 April 2017 Issue “Workforce Update” 

 
 
YOUTH OUTREACH  
 

 VC Jobs with a Future Website 
o Develop updated site design and content recommendation. See preliminary design 

attached. Client approved 1/13/17 
o Site redevelopment on HOLD 
o Develop outreach strategy for April/May 2017 – on HOLD 

 Career Pathways One-Sheet – Agency developed catalog sheet highlighting key sector career 
pathways.  V8 to client for final review 3/10/17 

 

 VCJWF Twitter March 8, 2017 – 769 followers  

o 73 Total Tweets (Jan. 14-Mar. 8) (54 days) 

o 982 Profile Visits (Jan. 14-Mar. 8)  

o 47,281 Impressions (Nov 15-Jan.13)  

o No PAID Outreach (2 days) 
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Workforce Development Board Outreach Update: 

January 14, 2017 to March 10, 2017 

 

 
 

o March “Top Tweet” Summaries (See graphics below) 

 
 

o February “Top Tweet” Summaries (See graphics below) 
 

 
 

o January “Top Tweet” Summaries (See graphics below) 
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Workforce Development Board Outreach Update: 

January 14, 2017 to March 10, 2017 
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Workforce Development Board Outreach Update: 

January 14, 2017 to March 10, 2017 

 

 
 

 

JOB SEEKER OUTREACH  
 

 Career Shops 
o January: Sent out January and February workshop listings. 
o February: Sent out March listings. 

Clips:  
o KDAR-FM – February workshops 
o Simi Acorn – Simi CalJOBS workshop – January 20 
o VC Star – Workforce Plans Available for View – December 31 
o Patch – February 28 Power of CalJOBS listing posted 
o http://patch.com/california/moorpark/power-caljobs-free-job-training-class-february-28 
o Simi Acorn – Simi CalJOBS workshop – ran February 17 
o 805Calendar.com – February 28 CalJOBS listing posted 
o Santa Paula Times – running general workshop info 

 

JOB SEEKER OUTREACH – IN DEVELOPMENT/UNDER CONSIDERATION 
 Potential New Outreach Programs Targeting 

o AJCC Awareness Plan – Client suggested that awareness plan be considered when one-stop 
provider is confirmed 

o Internships 
o Older worker, long-term unemployed, displaced homemaker (perhaps three groups with 

similar needs) 
o Disconnected youth?  
o Emerging Careers & Pathways – In process 
o Spanish Language Outreach? 

 

 

GENERAL OUTREACH 
 
Media Relations & Various 

 Op-Ed(s) 
o Disconnected Youth op-ed – pulled information from radio program. Interviewed Tom van 

Meowed. Teresa Johnson unavailable. Cancelled 2/13/17. 
o Career Exploration – transcribed radio interview with Richard Trogman and Greg Van Ness 

Prepared op-ed piece and submitted to the Star on 2/13/17.  

 Nominations  
o PCBT’s Who’s Who in Business Leadership – nomination submitted January 20 for Cheryl 

Moore who was feature in the February 14th issue. See attached clip. 

 Press Release  

 2017 WDB Awards news release – prepared and distributed release on 3/3/17.  

 2017 WDB Nomination Form and Logo – See attached. 

 
 

http://patch.com/california/moorpark/power-caljobs-free-job-training-class-february-28
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Workforce Development Board Outreach Update: 

January 14, 2017 to March 10, 2017 

 

 
 

Collateral 

 Emerging Careers, Pathways/Pipelines – Please refer to Youth Outreach actions. 

 Success Story Posters – 12 new 2016 stories developed from CSD, VACE, PathPoint and BGC. See 
attached. Hoping for additional submissions from at risk employers who were ‘saved’ (EDC-VC) 

 
Workforce Ventura County Website 

 Google Analytics Stats July 1, to March 9, 2017 (7 months + 1 week) 
o Audience Overview – 6,367 Sessions/4,346 Unique Users  
o Average Sessions 600/month  
o 2.63 pages per visit (unchanged) 
o 2.31 average minutes visit duration (unchanged) 
o 48.87% bounce rate (unchanged) 

 
 WDB Website Content Updates 

o Key Sector & Standing Committee Website Updates – Client approved to proceed buildout 
on live site, 3/1/18. See attached screen shots. 
o Agency to add Spanish translation widget to live site – waiting on BTD support  

 

 Job Outlook Eblast:   
o Jan 20 (Dec 2016 Report) – WDB Cohorts: 708/21.8% open rate/4% CTR 

o Jan 20 (Dec 2016 Report) - Biz List: 6,178/6.2% open rate/.5% CTR 

o February Hiatus Note: Due to local year-end reporting delays, Job Outlook will pick-up in 
March for February 2017 reporting and highlights.  

 

 Job Outlook: The following highlights local, state and national data in terms of NOT seasonally 
adjusted rates for December 2016: 
o Ventura County decreased .2% from 5.0% in November 2016 to 3.8% in December 2016 

(December 2015 = 5.5%) 
o California remained unchanged from 5.0% in November 2016 to 5.0% in December 2016 

(December 2015 = 5.7%)  
o U.S. increased .1% from 4.4% in November 2016 to 4.5% in December 2016 (December 

2015 = 4.8%) 
 

GENERAL OUTREACH – IN DEVELOPMENT 

 KCLU Sponsorship Script Updates - Discuss key target audiences and programs as needed 

 Releases – Re-appointment announcements for Q1 to come in April 2017 
o Op-Eds – Consider/discuss next op-ed topic. i.e. the AJCC System in Ventura County 

 WDB Website 
o Continue to evaluate/monitor, with WDB staff, that the site addresses the needs of the 

newly defined WIOA target populations? 
o Develop section for success story sharing 

 Refresh/Update Eblast Lists - Ongoing 

 
Projected in process is updated through 3/10/17 





























































































































Outreach Evaluation Process 2016-2017

WDB OUTREACH COMMITTEE

EVALUATION PROCESS FOR TheAgency
PROGRAM YEAR (PY) 2016-2017

PURPOSE

 Establish criteria for successful outcomes and contract renewal consideration for the period
July 1, 2016 through June 30, 2017.

EFFECTIVE DATE

 July 1, 2016: Marketing and Outreach Services

SCOPE
Development, Implementation and standardization of marketing and outreach strategies to
promote programs, services and accomplishments of the WDB. Promoting business goals by
developing and implementing business, economic development and job seeker outreach
strategies to raise awareness of and participation in, workforce development programs and
services.

EVALUATION FACTORS

Evaluation process applies to the Scope of Services for Marketing and Outreach Services under
the Workforce Innovation and Opportunity Act (WIOA) Program Year (PY) 2016-2017 contract
with theAgency.

1. Creative Design, Copywriting, and Production
 Research (quantitative and qualitative)
 Comprehensive messaging strategy
 Development and continuity of branding identity
 Advertising (print, online, broadcast, social marketing)
 Brochures, flyers, posters
 Direct mail
 Website

2. Media Negotiation and Placement
 Print, online, broadcast, outdoor
 English-language and Spanish-language media
 Social media placement, maintenance, advertising
 Stewardship of media placements to ensure delivery
 Value-added impressions and dollars



Outreach Evaluation Process 2016-2017

3. Public Relations
 Press releases
 Public service announcements
 Bylines
 Broadcast interviews
 Case history development

4. Reporting
 Regular status reports on all projects
 Estimates and timelines for approval prior to each project
 Media flowcharts (including impressions, dollars by medium) for approval before

purchase
 Compilation of job outlook and employment data
 Clipping reports
 Billing summaries
 Attendance at meetings of the WDB, WDB Outreach Committee, WDB Staff, and

other as appropriate

EVALUATION

Success of the project will be measured against the plan timeline and project deliverables, with
a bi-monthly reporting and review of plan timeline and project deliverables for quality,
timeliness and cost by plan deadlines. Indicators of success will include:

 Timely delivery of projects has been achieved.
 Project completion has been done on budget.
 Creative Design and Media Negotiation have aligned with budget.
 Status reports on projects have been presented to the Outreach Committee on a

timely basis.
 theAgency’s adaptability to changes in marketing and outreach needs for the WDB.



Outreach Evaluation Process 2016-2017

PLAN TIMELINE



Items in Gray = Completed

3/10/17

Outreach 

Category Project Reference Element Description

Project Start 

Date

Production 

Deadline

Placement 

Date   Client Action

Employer VCGB Outreach Media Agency Services 9-Mar n/a 30-Jun Media Plan Management and oversite

General AJCC Awareness Plan Agency Services 25-Jan n/a n/a

Client suggested that awareness plan be 

considered when one-stop provider is 

confirmed

Waiting for client input

General Re-Appointed Member Release: April Media Relations 1-Nov n/a 15-Apr

Agency to develop announcement once 

reappointments are approved by BOS in 

January - April 2017

Waiting for client input

Employer
Sector Committee: Manufacturers 

Eblast List
Agency Services 1-Nov n/a 30-Jun

Agency to add participants from previous 

networking events to manufacturing group 

- Ongoing

Client to provide list prior to next 

event

Employer Sector Committee - MRVC LinkedIn Agency Services 1-Aug n/a 30-Jun

Agency managing coordinated posting 

strategy between MRVC member and 

WDB Staff. Page converted to "Open" in 

December 2016

Employer VCGB Radio Creative Services 1-Mar n/a 9-Apr
Develop radio :30 PSA and Pandora Script 

to support VCGB paid media campaign

Employer VCGB Digital Videos Creative Services 1-Mar n/a 9-Apr
Develop video assets to support VCGB 

paid media campaign

Employer VCGB Banners Creative Services 1-Mar n/a 9-Apr
Develop banner assets to support VCGB 

paid media campaign

Employer VCGB Eblast Creative Services 1-Mar n/a 9-Apr
Develop custom Admail Eblast to support 

VCGB paid media campaign

Youth VCFWF - Site Preliminary Redesign Creative Services 1-Nov 31-Mar

Agency to redesign content and creative 

approach to address new WIOA priorities. 

New design & site map to WDB Staff for 

review on 1/13/17

Waiting for client feedback.

Job Seekers 

& Youth
Career Pathways One-Sheet Creative Services 1-Aug n/a 13-Jan

Content page development completed. 

Collateral element to client for review 

12/29/16. V8 to client 3/9

Waiting for client feedback.

General WDB Website Creative Services 20-Jul n/a 30-Jun

Review site for current WIOA requirements, 

new slider graphics, success story sharing - 

Ongoing

General KCLU Scripts & Banners Creative Services 20-Jul n/a 30-Jun

Develop new and updates scripts and 

online banners for KCLU sponsorships - 

Ongoing
Job Seeker June 2017 Career Shops Press Release 1-May n/a

Workforce Development Board

Projects in Process: 16/17 Program Year

theAgency Confidential 1



Items in Gray = Completed

3/10/17

Outreach 

Category Project Reference Element Description

Project Start 

Date

Production 

Deadline

Placement 

Date   Client Action

Workforce Development Board

Projects in Process: 16/17 Program Year

Job Seeker May 2017 Career Shops Press Release 1-Apr n/a

Job Seeker April 2017 Career Shops Press Release 1-Mar n/a

General Job Outlook: May 2017
Creative 

Services/Eblast
21-Jan 19-Jun

General Job Outlook: April 2017
Creative 

Services/Eblast
21-Jan 19-May

General Job Outlook: March 2017
Creative 

Services/Eblast
21-Jan 24-Mar

Employer Workforce Update: June 2017
Creative 

Services/Eblast
26-Apr 6-Jun

Agency to develop content for client 

review

Employer Workforce Update: April 2017
Creative 

Services/Eblast
22-Feb 25-Apr

Agency to develop content for client 

review

Employer Workforce Update: February 2017
Creative 

Services/Eblast
13-Jan 21-Feb

Agency to develop content for client 

review

Employer
Sector Committee - MRVC Networking 

Events #5 Dynamic Automation

Creative 

Services/Eblast
1-Aug n/a TBD

Customize Eblasts, lists and dissemination 

for (5) MRVC networking events. 
Waiting on client input

General WDB Eblast Lists - Employers
Creative 

Services/Eblast
20-Jul 30-Jun

Review, updates eblast lists, research 

recommend purchase options

Employer Workforce Wednesday, 6/21/17 - TBD Agency Services 3-Jan 21-Jun

Agency to suggest topics/participants. 

Externships and Returnships. Inviting 

teachers into your business?

Waiting on client input

Employer Workforce Wednesday, 5/24/17 - TBD Agency Services 3-Jan 24-May

Agency to suggest topics/participants. 

Free services to Businesses, VCGB Bruce 

Stenslie?

Waiting on client input

Employer Workforce Wednesday, 4/26/17 - TBD Agency Services 3-Jan 26-Apr
Agency to suggest topics/participants. 

WDB & MOU Partnerships?
Waiting on client input

Employer
Workforce Wednesday, 3/29/17 - WDB 

Awards
Agency Services 3-Jan 29-Mar

WDB 2016 Award Winner - Silvia Faustich & 

Alex Rivera. Help to promote 2017 WDB 

Awards

Waiting on client input

General WDB Outreach Agency Services 1-Jul n/a 30-Jun Agency services ongoing.
General KCLU PSA Sponsorships Agency Services 1-Jul n/a 30-Jun Agency services ongoing.
General Op-Ed Development: New Topics Media Relations 1-Jul n/a 30-Jun Agency services ongoing.
General WDB Photo Library Creative Services 1-Jul n/a 30-Jun Agency services ongoing.
General Workforce Ventura County Website Creative Services 1-Jul n/a 30-Jun Agency services ongoing.
Employer Business Outreach Agency Services 1-Jul n/a 30-Jun Agency services ongoing.

theAgency Confidential 2



Items in Gray = Completed

3/10/17

Outreach 

Category Project Reference Element Description

Project Start 

Date

Production 

Deadline

Placement 

Date   Client Action

Workforce Development Board

Projects in Process: 16/17 Program Year

Employer
Ventura County Grows Business 

Website
Agency Services 1-Jul n/a 30-Jun Agency services ongoing.

Employer
Ventura County Grows Business 

Facebook
Agency Services 1-Jul n/a 30-Jun Agency services ongoing.

Youth Youth Outreach Agency Services 1-Jul n/a 30-Jun Agency services ongoing.
Youth VC Jobs With A Future Website Agency Services 1-Jul n/a 30-Jun Agency services ongoing.
Youth VC Jobs With A Future Twitter Page Creative Services 1-Jul n/a 30-Jun Agency services ongoing.
Job Seeker Job Seeker Outreach Agency Services 1-Jul n/a 30-Jun Agency services ongoing.
Job Seeker 

/Employer
JCC Job Fair/Business Expo Support Agency Services 1-Jul n/a 30-Jun Agency services ongoing.

Client to provide info on Job 

Fairs/Business Expos

Youth VCJWF Outreach Strategy Agency Services 1-Feb n/a 30-Apr
Agency to develop outreach strategy to 

relaunch VCJWF website and Twitter Page
HOLD

Employer Sector Committee - Clean Green Agency Services 1-Mar n/a TBD

Agency discussed strategic options to 

educate employers & job seekers on 

"Sustainability Skills" 

HOLD

Employer
Business Outreach - Ventura County 

Grows Business
Agency Services 23-Mar n/a TBD

Converted "Internships" Campaign to 

VCGB campaign for retention/growth 

services. Update/Steward media plan.

HOLD

Employer Business Outreach - WDB Initiatives Agency Services 2-Nov n/a TBD

Develop campaign that targets employers 

on various WDB mission fronts: Working 

name - Open Door Campaign

HOLD

General WDB Outreach Agency Services 4-Sep n/a TBD
Develop talking points for WDB members 

for three categories of WDB's mission
HOLD

General WDB Outreach Agency Services 30-Jul n/a TBD

Investigate development of a 2-minute 

video that highlights are segments of WDB-

supported programs

HOLD

Employer
Speakers Bureau VCGB Presentation: 

Pitch
Agency Services 1-Jul 30-Jun TBD

Speakers Bureau and Speaker Training 

Ongoing; 13 confirmed as of 4/28/15. 
HOLD

Youth 

Outreach

VCFWF - Spring After School Program 

Presentations
Agency Services 1-Jul TBD TBD

PPT outline draft to client for review 

1/16/15. In Development/Discussion.
HOLD

Workforce Wednesday
Eblast Development/Dissemination

Creative Services
Career Shops
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Items in Gray = Completed

3/10/17

Outreach 

Category Project Reference Element Description

Project Start 

Date

Production 

Deadline

Placement 

Date   Client Action

Workforce Development Board

Projects in Process: 16/17 Program Year

General Workforce Development Week Posts Agency Services 1-Aug n/a 30-Sep Completed 7/16/16

General New Chair/Members Release Media Relations 1-Jul n/a 14-Jul Completed 7/19/16

General Job Outlook: June 2016
Creative 

Services/Eblast
20-Jun 15-Jul Completed 7/22/16

Employer
Sector Committee - MRVC Networking 

Events #1 Kinamed

Creative 

Services/Eblast
1-Aug n/a 30-Jun Completed 7/25/16

Employer
Sector Committees - MRVC Events 

Directional Posters
Creative Services 1-Jul n/a 15-Aug

Poster design, production, display option 

research/sourcing Completed 7/26/16
Job Seeker August 2016 Career Shops Press Release 1-Jul n/a Completed 7/28/16

Job Seeker July 2016 Career Shops Press Release 1-Jun n/a Information not available

General NAWB Case History/Success Stores Media Relations 14-Jul n/a 1-Aug

Research, submit and coordinate request 

from EDD for WIOA success stories 

Completed 8/1

General EDD Success Stories Media Relations 1-Jul n/a 14-Jul

Research, submit and coordinate request 

from EDD for WIOA success stories 

Completed 8/4/16
General Pipeline Poster Creative Services 15-Jul n/a 5-Aug Completed 8/5

Employer
Sector Committee - Manufacturing 

Week
Agency Services 1-Aug n/a 15-Oct

Develop, post and manage national site 

presence for Ventura County Completed 

8/18/16

General Job Outlook: July 2016
Creative 

Services/Eblast
16-Jul 19-Aug Completed 8/19/16

Employer Workforce Update: August 2016 Issue
Creative 

Services/Eblast
16-Jun 23-Aug Completed 8/23

Employer
Workforce Wednesday, 8/24/16, 

Dropping VC drop-out rates
Agency Services 1-Jul 24-Aug

Roger Rice & Jason Peplinski Completed 

8/24/16
Job Seeker September 2016 Career Shops Press Release 1-Aug n/a Completed 8/25/16

General WDB Cohort & Stakeholder Eblast Lists
Creative 

Services/Eblast
20-Jul 30-Sep

Review/Update with WDB Staff Input 

Completed 8/31/16

Employer
Sector Committee - Manufacturing 

Week
Creative Services 1-Aug n/a 7-Oct

Design slider VC Manufacturing Week slider 

graphic and landing page content. To 

client for review 9/7. Completed 9/7

Client chose not to move 

forward

Youth Disconnected Youth Imagery Creative Services 1-Aug n/a 15-Oct

Review existing youth website, social and 

collateral and update photos to 16-24, 

photo options to client for review 9/8/16 

Completed 9/8
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Items in Gray = Completed

3/10/17

Outreach 

Category Project Reference Element Description

Project Start 

Date

Production 

Deadline

Placement 

Date   Client Action

Workforce Development Board

Projects in Process: 16/17 Program Year

Youth VCFWF Twitter Creative Services 1-Aug n/a 15-Oct

Investigate plug-in and design options to 

add Twitter feed to VCJWF Website. 

Completed 9/8/16

Client approved it was agreed 

that overall site would be 

refreshed.

General Op-Ed: VC Drop-Out Rates Media Relations 24-Aug n/a 1-Oct
Roger Rice & Jason Peplinski - Interview, 

develop, Completed 9/14/16

General Job Outlook: August 2016
Creative 

Services/Eblast
20-Aug 16-Sep Completed 9/16

Employer
Sector Committee - MRVC Networking 

Events #2 Milgard

Creative 

Services/Eblast
1-Aug n/a 21-Sep Completed 9/21/16

Employer
Workforce Wednesday, 9/28/16 - 

Manufacturing Week
Agency Services 25-Aug 28-Sep

Byron Lindros & Alex Rivera         Completed 

9/28/16

General WDB "Mission" Posters Creative Services 4-Sep 10/31/2015

Develop posters for Board Meeting display 

focusing on WDB Missions - 4 in process as 

of 10/28/15, revised layouts submitted 

12/21/15. Completed 9/29

Client chose not to move 

forward

General
WDB Pull-Up Signs: WDB/Collage (2) 

Versions
Creative Services 1-Jul n/a TBD

WDB Version to Client in August. 

Completed 9/29

Client chose not to move 

forward
Job Seeker October 2016 Career Shops Press Release 1-Sep n/a Received & Completed 9/30

Employer
Sector Committee - Manufacturing 

Week
Media Relations 1-Aug n/a 15-Oct

Distribute media advisory and coordinate 

on-site visits wit participating 

manufacturers. Completed 10/7/16

Employer
Sector Committee - MRVC Networking 

Events #3 Hi-Tech

Creative 

Services/Eblast
1-Oct n/a 20-Oct Completed 10/13/16

General Job Outlook: September 2016
Creative 

Services/Eblast
17-Sep 21-Oct Completed 10/21

Employer Workforce Update: October 2016 Issue
Creative 

Services/Eblast  
24-Aug 25-Oct Completed 10/25/16

Employer
Workforce Wednesday, 10/26/16 - 

Veterans Services
Agency Services 28-Sep 26-Oct

Nancy Ambriz & Andrea Sanchez 

Completed 10/26/16
Job Seeker November 2016 Career Shops Press Release 1-Oct n/a Received & Completed 11/11/16

General Job Outlook: October 2016
Creative 

Services/Eblast
22-Oct 18-Nov Completed 11/18/16

General Op-Ed: CLS Program Media Relations 1-Jul n/a 15-Sep

Dawn Neuman, Greg Barnes - Interview, 

develop, Completed 9/15, Submitted to 

PCBT, completed 11/18/16
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Items in Gray = Completed

3/10/17

Outreach 

Category Project Reference Element Description

Project Start 

Date

Production 

Deadline

Placement 

Date   Client Action

Workforce Development Board

Projects in Process: 16/17 Program Year

General
National Apprenticeship Week 

Support 11/14-20
Agency Services 16-Aug n/a 20-Nov

Posting/Content Creation in Process. 

Completed 11/20/16

Youth Focus Group Discussion Guide  1-Nov 30-Nov

Agency to develop a discussion 

guide/recommendation for use by BGC's 

when conducting informal Focus Groups. 

Submitted to WDB staff. Completed 

11/23/16

Waiting for client feedback

Employer
Workforce Wednesday, 11/30/16 - 

Disconnected Youth
Agency Services 26-Jan 30-Nov

Juan Mercado & Teresa Johnson. 

Completed 11/30/16

Employer
Sector Committee - VCGB 

Manufacturing Landing Page Draft
Agency Services 1-Aug n/a 31-Jan

Develop manufacturing landing page 

content/resources for VCGB website - to 

client for review 8/25/16. Approved and 

being integrated into VCGB site. 

Completed 12/1/16
Job Seeker December 2016 Career Shops Press Release 1-Nov n/a Received & Completed 12/8/16

General Job Outlook: November 2016
Creative 

Services/Eblast
19-Nov 16-Dec Completed 12/16/16

Employer
Workforce Update: December 2016 

Issue

Creative 

Services/Eblast
26-Oct 13-Dec Completed 12/21/16

General
WDB General Plan - Public Invitation to 

Review Release
Media Relations 21-Dec n/a 23-Dec

Develop & disseminate release 

countywide. Completed 12/23/16

General WDB General Plan - KCLU PSA Media Relations 21-Dec n/a 23-Dec
Develop PSA to air 1/5 to 1/17/17 inviting 

public comment. Completed 12/23/16

General Latino Leadership Award Nomination Agency Services 1-Nov n/a 13-Jan
Agency to develop nomination draft for 

Alex Rivera. Completed 1/10/17
Job Seeker January 2017 Career Shops Press Release 1-Jan n/a Received & Completed 1/11/17

General Job Outlook: December 2016
Creative 

Services/Eblast
17-Dec 20-Jan Completed 1/20/17

General MRVC Networking Event Release Media Relations 9-Jan n/a 9-Feb

Develop release to promote event and 

organization. Interview Peter Zierhut. 

Completed 1/23/17

Employer
Workforce Wednesday, 1/25/17 - 

Career Exploration
Agency Services 30-Nov 25-Jan

Greg Van Ness and Richard Trogman - 

Agency discussion guide submitted 1/7/17. 

Completed 1/25/17
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Items in Gray = Completed

3/10/17

Outreach 

Category Project Reference Element Description

Project Start 

Date

Production 

Deadline

Placement 

Date   Client Action

Workforce Development Board

Projects in Process: 16/17 Program Year

Employer
Sector Committee - MRVC Networking 

Events #4 Haas Automation

Creative 

Services/Eblast
1-Nov n/a 9-Feb

Customize MRVC networking eblast for the 

Haas event on 2/9. Distribute 1/23 and 2/1 

Completed 2/1/17
Job Seeker March 2017 Career Shops Press Release 1-Feb n/a Completed 2/3/17

Job Seeker February 2017 Career Shops Press Release 1-Jan n/a Completed 2/3/17

General Op-Ed: Career Exploration Media Relations 1-Nov n/a 31-Jan

Greg Van Ness and Richard Trogman - 

Interview, develop and submit 

Completed/submitted to VCStar on 2/13/17

General Op-Ed: Disconnected Youth Media Relations 1-Nov n/a 31-Dec

Teresa Johnson and Juan Mercado - 

Interview, develop, pitch to VCStar 

Inteviewed Juan M., Teresa J. unavailable. 

Cancelled 2/13/17

Waiting to interview Teresa 

Johnson

General PCBT Who's Who Nomination Media Relations 3-Jan n/a 20-Jan

Update C. Moore nomination for Who's 

Who in Professional Services to keep WDB in 

limelight.  Completed 1/19/17, published 

2/14/17

General Employer/Job Seeker Success Stories Creative Services 1-Jul n/a 30-Jun
12 new stories developed from CSD, VACE, 

Pathpoint & BGC. Completed 2/21/17

Employer

Workforce Wednesday, 2/22/17 - 

Solving Staffing Challenges & Skill 

Gaps

Agency Services 3-Jan 22-Feb

Tracy Perez and Carolyn Vang Walker 

solving staffing challenges and skills gaps 

Completed 2/22/17

Employer
Sector Committees - WDB Website 

Landing Page Drafts
Agency Services 1-Aug n/a 30-Nov

Develop sector-specific landing page 

content - to client for review 8/16/16. 

Agency designed 'dev' pages for client 

review. 11/11. Completed/Launched 

3/1/17

General 2017 WDB Awards Agency Services 19-Jan 30-Apr

Agency to update nomination form, logo, 

develop & distribute call for nominations  

Completed 3/3/17

Employer VCGB Site Redesign Creative Services 1-Jul n/a 28-Feb
Site redesign in progress as of 12/1/16 - 

Completed & Launched 3/6/17

Employer VCGB Facebook - Timeline Creative Services 1-Mar n/a 9-Mar

Develop new timeline design to 

complement new site launch. Completed 

3/9/17
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Items in Gray = Completed

3/10/17

Outreach 

Category Project Reference Element Description

Project Start 

Date

Production 

Deadline

Placement 

Date   Client Action

Workforce Development Board

Projects in Process: 16/17 Program Year

Employer VCGB Outreach Strategy Agency Services 19-Jan n/a 31-Mar

Agency to develop outreach strategy to 

relaunch Ventura County Grows Business 

Approved 3/9/17

General Job Outlook: February 2017
Creative 

Services/Eblast
21-Jan 17-Mar

February hiatus due to local year-end 

reporting delays. Pick back up in March

Workforce Wednesday
Eblast Development/Dissemination

Creative Services
Career Shops
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2017 WDB Award Nomination Form
Deadline to submit nominations is April 14, 2017

An individual, employer, organization or partnership may be nominated 
in one or more categories for extraordinary work or volunteer effort to 
advance workforce development in the Ventura County region.

CHECK ALL CATEGORIES THAT APPLY

WDB Youth Opportunity Award – for providing internships, work experience or 
employment opportunities that will grow and strengthen Ventura County’s future workforce

WDB Collaborative Action Award – for a partnership that helps to meet employer 
workforce needs, improves education/workforce training, and/or supports business  
expansion or retention in Ventura County

WDB Champion for Prosperity Award – for supporting workforce development in  
Ventura County through job creation, job retention, business expansion, or business attraction

WDB Leadership Award – for a role model whose efforts or accomplishments embody the 
spirit and purpose of workforce development in Ventura County

Nominee__________________________________________________________________________________________________

Organization/Company_ ____________________________________________________________________________________

Address_ _________________________________________________________________________________________________

City______________________________________________ CA    Zip_________________________________________________	

Email_______________________________________________ Phone_________________________________________________	

Reason for Nomination (500 words or less)

Nominated by_____________________________________________________________________________________________

Organization/Company_ ____________________________________________________________________________________

Email_______________________________________________ Phone ________________________________________________

Email completed forms by April 14, 2017 to: talia.barrera@ventura.org
Forms are available at workforceventuracounty.org

 (Please no self-nominations)

Workforce Development Board  |  855 Partridge Drive Ventura, CA 93003  |  workforceventuracounty.org  |  (805) 477-5306
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