
For information about the Workforce Investment Board of Ventura County go to http://www.wib.ventura.org

WORKFORCE INVESTMENT BOARD OF VENTURA COUNTY

OUTREACH COMMITTEE MEETING

November 19, 2014
8:30 a.m.-10:00 a.m.

Economic Development Collaborative – Ventura County (EDC-VC)
1601 Carmen Drive #215, Camarillo

AGENDA

8:30 a.m. 1.0 Call to Order and Agenda Review Jim Faul

8:32 a.m. 2.0 Public Comments

Procedure: The public is welcome to comment. All comments not related to items
on the agenda may be made at the beginning of the meeting only.

Jim Faul

8:34 a.m. 3.0 Approval of Minutes: September 17, 2014 Jim Faul

8:36 a.m. 4.0 CSD/WIA Event Update Christy Norton

8:45 a.m. 5.0 Marketing and Outreach Update: 2014-2015 Summary (Q2)
 General Outreach
 Employers
 Youth
 Website Feedback

Heidi Hayes

9:45 a.m. 6.0 Ventura County Regional Strategic Workforce Development Plan
 State of the Region Report 2015
 Transition from WIA to WIOA

Cheryl Moore

9:55 a.m. 7.0 Committee Member Comments Committee Members

10:00 a.m. 8.0 Adjournment Jim Faul

Next Meeting
January 21, 2014 (8:30 a.m.–10:00 a.m.)
Economic Development Collaborative-Ventura County
1601 Carmen Drive, #215, Camarillo

Individuals who require accommodations for their disabilities (including interpreters and alternate formats) are requested to contact the
Workforce Investment Board of Ventura County staff at (805) 477-5306, at least five days prior to the meeting. TTY line: 1-800-735-2922.



WIB Outreach Committee 09.17.14 Page 1 of 3

WIB Outreach Committee Meeting
September 17, 2014

MINUTES

Meeting Attendees

Marketing Committee
Brian Gabler, Chair
Jim Faul, Vice Chair
Bruce Stenslie
Victoria Jump
Will Berg

WIB Staff
Talia Barrera
Cheryl Moore

Guests
Heidi Hayes, theAgency
Christy Norton, CSD/WIA

1.0 Call to Order

Brian Gabler called the meeting to order at 8:37 a.m.

2.0 Public Comments

No public comments

3.0 Approval of Minutes: July 16, 2014

Motion to approve: Will Berg
Second: Victoria Jump
Motion carried

4.0 CSD/WIA Event Report

Christy Norton provided an oral summary of activities that the Community Services
Department/WIA accomplished in the first quarter of 2014. Ms. Norton also discussed the lack of
access in the new CalJOBS system to obtain data for analysis and performance reporting for the
America’s Job Center of California (AJCC). At this point, the system is unable to provide
statistical reports that were issued in the past regarding local AJCC visits and activities.

5.0 Marketing and Business Outreach Summary Report

Below is a summary of the project updates for May-June 2014, as presented by theAgency.

 Employer Outreach
 Workforce Wednesday

 August 20 – WIB Award Society of Hispanic Engineers. Participants: Alex Rivera,
WIB Board Member and SHPE member, Lizbeth Figueroa, Past President SHPE
Ventura County Chapter

 September 24 – The role of pre-school in preparing kids for work and careers.
Participants: Claudia Harrison, Executive Director of First 5, Ventura County and
WIB Board Member, Iris Ingram, Vice President Business Services at Moorpark
College and Youth Council Member

 Workforce Update e-newsletter:
 August 18 – Sent to 367 education/government/WIB contacts with 39.1% open

rate
 August 18 – Sent to 12,771 businesses with 7.5% open rate
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 Ventura County Grows Business (VCGB) Website and Facebook: July-September 2014
 Facebook – 1,232 Fans
 Website – 765 visits with 2 minute average session duration

 Ventura County Grows Business Spring 2014 Outreach:
 Revised/updated interview guide and coordinated with Brian Gabler his participation in

8/28 edition of Camarillo City Scene
 Camarillo “Yellow Pages” – provided ½ page artwork to John Fraser for inclusion in

their Camarillo Yellow Pages guide which is distributed to businesses.
 WIB Speakers Bureau training session on 8/28/14

- Participants included: Jim Faul, Brian Gabler, Teresa Johnson, Kimberly Nilsson,
Bernardo M. Perez and Alex Rivera

- theAgency will begin to schedule Rotary and Chamber presentations for
October/November 2014

 Job Seeker Outreach

Career Shops: Posted August and September workshops on Facebook.
Clips: Posted workshops info on the following:

 Sespe Sun
 KDAR
 Happenings
 Santa Paula Times

 Youth Outreach

VC Jobs With a Future Website – July to September 2014:

 731 visits with 1.04 minutes average duration
 89.41% new visits

 General Outreach

Media Relations:
 Ventura County Star – Carol Lawrence Labor Day interview: featured Ventura Adult

and Continuing Education WIA youth program success stories; article published on
Sunday, September 21, 2014

 KCLU PSA 14/15 Messaging – PSA and Banner placement began August 2014
 AJCC – Developed PSA and new banners, transitioning from JCC to AJCC’s

6.0 Ventura County Regional Strategic Workforce Development Plan

Cheryl Moore shared with the committee that with the new Workforce Innovation and Opportunity Act
(WIOA), there will need to be ongoing dialog as to the changes brought about by the new legislations,
and whatever regulatory adjustments (by the Department of Labor and/or the state of California) or
changes imposed by the California WIB. More to come as soon as WIB staff is able to get additional
information.
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7.0 Committee Member Comments

No comments

8.0 Adjournment

The meeting adjourned at 10:00 a.m.

Next Meeting
November 19, 2014 (8:30 a.m.-10:00 a.m.)
Economic Development Collaborative – Ventura County (EDC-VC)
1601 Carmen Drive, #215, Camarillo, CA
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WIB Outreach Update:
September 14 – November 14, 2014

Employer Outreach

 Workforce Wednesday - *WIB*

o September 24 – Making the most of a child’s first five years, the role of pre-school and
workforce development. Participants: Iris Ingram, VP, Business Services at Moorpark
College and WIB Board Member, Claudia Harrison, Executive Director of First 5 Ventura
County and WIB Youth Council Member

o October 22 – Biomedical Device Manufacturing Certificate Program. Participants: Scott
Rabe, Ventura College and Manufacturing Committee member, Bill Pratt, Director of
Creative Design and VP of Operations at Kinamed and WIB Board Member

o November 19 Pending – Why hiring a vet is good business. Participant: David Sasek, Drctr.
of Water & Sanitation COV, former Chief Staff Officer, NBVC and WIB committee member.

 October 2014 – Workforce Update Eblast *WIB*

o October 20 – WIB Cohorts: 416 Sent/36.6% Open Rate

o October 20 – Biz List: 12,588 Sent/8% Open Rate

 Ventura County Grows Business – ½ page 4/c ‘firesale’ ad placement in the LA Biz Journal 9/29

 Ventura County Grows Business Website & Facebook – July 1 to November 14, 2014
1. Website: 66% increase over July 1 to September 13

 1,431 Sessions/1,258 Unique Visitors

 1:39 minute average session duration & 2.18 pages/session

 63.52% Bounce Rate

 Geography: Top 10
o Camarillo
o Ventura
o Los Angeles
o Thousand Oaks
o Oxnard
o Simi Valley
o Agoura Hills
o Moorpark
o Santa Barbara
o Santa Clarita

2. Facebook – 1,238 Fans

 Geography: Top 10
o Ventura
o Oxnard
o Camarillo
o Simi Valley
o Thousand Oaks
o Santa Paula
o Moorpark
o Los Angeles
o Ojai
o Fillmore

 Camarillo “Business Scene” – John Fraser featured VCGB in the November issue.

 VCGB Pull-Up Sign - To client for review 11/13/14.
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WIB Outreach Update:
September 14 – November 14, 2014

 Speakers Bureau – VCGB Speakers Bureau presentations in process:

Date/Time Group Place Speaker

9/11/14
Jobs For Our
Future

Ventura
College Mike Soule

10/29/14

Hong Kong Trade
Dev. Council:
America’s Bride
to Asian Growth

Courtyard by
Marriott,
Oxnard Cheryl Moore

TH 11/6 8AM
Ventura Chamber
Ec Dev

Bernardo
Perez

F 12/12 Noon
Moorpark Noon
Rotary

Moorpark
Country Club Alex Rivera

W 1/7/15 Ojai Rotary

TH 1/8/15 3PM

TO Chamber
Education &
Workforce Dev

600
Hampshire,
Ste 202 Jim Faul

TH 1/8/15
8:45AM

Simi Chamber Ec
Dev Brian Gabler

TH 1/15 /15 7AM
Moorpark
Morning Rotary

Grinder
Restaurant

Bernardo
Perez

TU 1/27/15 Noon SV Rotary
SV Cultural
Arts Center Sandy Werner

TH 2/12/15 AM Oxnard Chamber Will Berg

o Requests sent 10/8 and coordinating responses/dates:

Rotary Club of Camarillo

Rotary Club of TO

Rotary Club of TO Sunrise

Rotary Club of Oxnard

Rotary Club of Santa Paula

Rotary Club of Simi Sunset

Rotary Club of Ventura

Rotary Club of Ventura East

Rotary Club of Westlake Village
Rotary Club of Westlake Village
Sunrise

Camarillo Chamber

Santa Paula Chamber

Moorpark Chamber
o WIB Staff to coordinate:

PIRHRA

National Human Resources Assoc

Employer Advisory Council
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WIB Outreach Update:
September 14 – November 14, 2014

Eastern VC Employer Advisory Council

Employer Outreach – In Development/Consideration

 December Issue “Workforce Update”

 14/15 Employer Outreach Planning – Proposed dates: March-April 2014

 Workforce Update – Eblast redesign to coincide with WIB Website redesign. See general outreach

Youth Outreach

 Youth Success Story Case History Posters – Three new posters produced featuring Miguel Macias,
Juliana Gomez and Philip Olive

 VC Jobs With a Future Website – July 1 to November 14, 2014
o 138% increase over July 1 – September 13 time period

 Note: KCLU :30 PSA and Online Banners were outreach support during this time
period.

o 1,868 Sessions/1,673 Visits
o 1.98 pages per visit/1.28 minutes average visit duration
o 69.09% bounce rate
o Geography: Top 10

 Ventura
 Camarillo
 Oxnard
 Thousand Oaks
 Los Angeles
 Simi Valley
 Moorpark
 Fillmore
 Santa Barbara
 Santa Paula

Youth Outreach in Development

 14/15 Youth Outreach Planning – Implementation to begin February 2015 (TBD)
o Boys & Girls Club After School Program Presentations

1. Develop PPT after finalizing ‘take-a-way’ priorities with WIB staff
o Use presentations to begin steering your to key sector pathways

 Career Center Eblast – Time distribution of eblast with after school presentations.

 Youth Case Studies – Continue to coordinate with VACE, Pathpoint and BGC to develop WIB-
program-related case histories

 Website New Content – DRAFT additional resources provided for client review 11/22/13.

 WIB Website – Internship/Apprenticeship Program Resource Page

o Revised draft to client 10/7. Under construction as of 3/14/14.
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WIB Outreach Update:
September 14 – November 14, 2014

Job Seeker Outreach

 Career Shops

 Posted September, October & November Career Shops on WIB Facebook page

 Sent November career workshops on October 7.

 Changed reference to workshops centers to America’s Job Center of California and logo. Changes
will be in November listings.

Clips:
o --KDAR – running October workshops listing
o --Simi Acorn – ran CalJobs workshop info on Sept. 5
o --Santa Paula Times – running October workshops listing
o --Fillmore Gazette – running October workshop listing
o --VC Reporter – ran September workshop listing
o --Happenings – ran September workshop listing in September issue
o --Camarillo Acorn – ran October workshop info Sept. 19
o --KDAR – running November workshops listing
o --Happenings – ran October workshop listing in October issue
o --Santa Paula Times – running November workshops listing
o --VC Star – National Manufacturing Day – ran article Oct. 3

Job Seeker Outreach in Development

 14/15 Job Seeker Outreach Planning – Discuss January post-holiday AJCC outreach.

 On-The-Job Training - Review current materials for update requirements

 Transition JCC collateral to AJCC where needed

General Outreach
Media Relations & Various *WIB*

 VCStar Carol Lawrence Labor Day Interview
Clip:

o VCStar – VACE “Labor Day” Carol Lawrence Interview article published 9/20
http://www.vcstar.com/news/education/those-who-failed-to-graduate-succeed-at-ventura-
continuing-education-school_69845055

 National Manufacturing Day – sent media advisory and invitation on Sept. 26. Sent revised version
to the Thousand Oaks Acorn on Sept, 29 (more Conejo Valley high schools were added). Set up
coverage with the Star.

Clips:
o VCStar – Manufacturing Day Opens Doors 10/3/14 http://www.vcstar.com/news/local-

news/county-news/county-manufacturers-open-doors-to-high-schoolers_13466079
o VCStar – Related Manufacturing Day related-event: Simi Valley STEM tour

http://www.vcstar.com/business/simi-valley-girls-get-a-look-at-what-jobs-manufacturing-
industry-offers_91635542

 Op-Eds *WIB*
o Working Together Pays Off (previously “Brighter Days”)– re-edited op-ed to WIB board

member for approval 10/27
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WIB Outreach Update:
September 14 – November 14, 2014

o Agency on Aging – Interviewed Victoria Jump and Christy Norton for their input on op-ed
featuring older workers. Pitch to WIB staff for review/approval 11/11.

 Job Outlook Eblast: Agency proposed sending an eblast with featured information from the
monthly eblast. See attached for draft. First blast would go out 11/20/14.

 Job Outlook: Reports were developed for August 2014 and September 2014. The following
highlights local, state and national data in terms of NOT seasonally adjusted rates for
September 2014:
o Ventura County decreased .4% from 6.8% in August 2014 to 6.4% in September 2014

(September 2013 = 7.7%)
o California decreased .4% from 7.4% in August 2014to 6.9% in September 2014

(September 2013 = 8.5%)
o U.S. decreased .5% from 6.3% in August 2014 to 5.7% in September 2014 (September

2013 = 7.0%)

General Outreach – In Development

 14/15 General Outreach Planning

 WIB Website Redesign/Rebranding – Startup meeting 10/29/14
o Develop ‘content’ document from current information on website
o Redesign site map and develop creative design options
o Compile WIB Board Members Photos & Corresponding Logos
o Include key information for businesses to pursue Apprenticeships, Internships and Job

Shadowing programs.

 Social Media – Agency to investigate other high performing WIBs for best practices regarding usage
of various social media platforms and develop a recommendation for WIBVC

 WIB “Business” Cards – On Hold for WIB website redesign

The WIB Projects in Process summary is also attached, updated through 11/14/14.



Employer
WIB General

Youth
Parents

OJT
Jobseeker 11/17/14

Total Total Total Total Total
Aug Sept Oct Nov Dec Jan Feb March April May June Spots P12+ Imp Investment Value Clicks

New website launch

Workforce Update Newsletter 6 72,000 $2,120 $2,120
Job Outlook Newsletter 8

Op-Eds
Working

Together

Aging

Workforce

Speakers Bureaus Employer Services
Ventura

Chamber
Mrpk Rotary

Ojai, TO, Simi

(2), Mrpk
Oxnard

VCJobswithaFuture

Workforce Wednesday

on KVTA-AM 1590

Includes interview/show,

15 :30s, 3 :60s and 2

billboard IDs

Partnerships

that make a

difference

(SHEPE)

Role of

preschool in

WD

Partnerships

that make a

difference (Simi

Cham)

Hiring a

Veteran is

good

business

10 200 298,000 $5,677 $10,550

LA Business Journal 1/2 page 4/C firesale 9/29 1 22,000 $1,177 $9,760

KCLU-88.3 FM NPR
7x/wk in AM Edition & All

Things Considered 43 301 3,139,000 Different PO

KCLU Online (value add) 121 127 54,000 248

Facebook 7 $1,400 $1,400

TOTALS 501 3,585,000 $10,374 $23,830
230%

Month of

Workforce Investment Board
Integrated Media Flowchart
July 2014 - June 2015
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Items in Gray = Completed

11/14/14

Items in Green = On Hold

Outreach

Category Project Reference Element Description

Project Start

Date

Production

Deadline

Placement

Date Agency Action Client Action

Employers Growth & Retention Spring Outreach Agency Services 14-Nov n/a n/a
Discuss timing for WIB website launch and

employer outreach for VCGB resources

Job Seeker Winter Outreach Agency Services 14-Nov n/a n/a
Ascertain need for AJCC outreach for post-

holiday lay-off season is needed

Youth

Outreach

VCFWF - Winter/Spring After School

Program Presentations
Agency Services 14-Nov n/a n/a

Agency to work with WIB Staff to develop a

PPT presentation and pitch appearances

to BGC after-school programs.

Job

Seekers
Aging Workforce Op-Ed Media Relations 1-Oct n/a n/a

Interviews completed, od-ed outline to

client for review 11/11
Waiting on Client Input

Job Seeker

& Youth
Agency on Aging Agency Services 1-Oct n/a n/a

Coordinate with V. Jump to ascertain

opportunity to reach grandchildren of

people being served by agency.

General Brighter Days Op-Ed Media Relations 26-Aug n/a n/a
Draft to M. Soule on 10/27 for final

review/approval.
Waiting on Client Input

General KCLU PSA Sponsorships Agency Services 1-Aug n/a 30-Jun

Agency to coordinate content

development and placement of PSA's and

Banners on KCLU through 6/30/15

Employer
Speakers Bureau VCGB Presentation:

Pitch
Agency Services 1-Jul 30-Jun n/a

Speakers training 8/28/14. Agency to begin

soliciting speaker appearances.

Youth
Career Center Coordinator Eblast -

Fall 2014
Agency Services 1-Jul n/a 30-Jun

Ventura County Career counselor list and

email draft provided to client 3/11/14.

Approved for distribution on 11/13/14.

Agency to review/audit list.

General New WIB Website Design Creative Services 29-Oct 4/30/2015

Start-up meeting with WIB Staff on 10/29.

Agency moving forward on content, site

map and creative redesign.

Workforce Investment Board
Projects in Process: 14/15 Program Year

theAgency Confidential 1
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Items in Gray = Completed

11/14/14

Items in Green = On Hold

Outreach

Category Project Reference Element Description

Project Start

Date

Production

Deadline

Placement

Date Agency Action Client Action

Workforce Investment Board
Projects in Process: 14/15 Program Year

Employer VCGB: Pull-Up Sign Creative Services 1-Oct TBD TBD Design to client for review 11/13/14 Waiting on Client Input

All Update OJT materials Creative Services 15-Sep n/a
Evaluate current OJT materials for content

updates and revise.

All JCC Material Updates to AJCC Creative Services 1-Jul TBD

Agency to review Employer, Job seeker,

WIB brochures, window decal and job

seeker pull-up to reflect new AJCC

branding.

General Employer/Job Seeker Success Stories Creative Services 1-Jul n/a 30-Jun
Develop/solicit case histories. Contact

BESD for information. Email to BESD 11/6.
Waiting on Client Input

General
WIB Pull-Up Signs: WIB/Collage (2)

Versions
Creative Services 1-Jul n/a TBD WIB Version to Client in August. Waiting on Client Input

Employer
Workforce Update: December or New

Year Issue
Creative Services 14-Nov TBD

New look to be developed

conconcurrently with new WIB website

design.

Employer
Workforce Wednesday, 1/23/15, TBD:

AJCC Outreach?
Agency Services 15-Dec 23-Jan

Employer
Workforce Wednesday, 11/19,

Employing Veterans
Agency Services 1-Oct 19-Nov Participant: David Sasek

Job Seeker February 2015 Career Shops Press Release 17-Nov n/a In Development

Job Seeker January 2015 Career Shops Press Release 17-Nov n/a In Development

Job Seeker December Career Shops Press Release 13-Sep n/a In Development

theAgency Confidential 2
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Items in Gray = Completed

11/14/14

Items in Green = On Hold

Outreach

Category Project Reference Element Description

Project Start

Date

Production

Deadline

Placement

Date Agency Action Client Action

Workforce Investment Board
Projects in Process: 14/15 Program Year

Employer
Manufacturing Curriculum Flyer/WIB

Template
Creative Services 1-Jul TBD TBD

Design "Manufacturing-Themed" template

for newly approved Curriculum Chart. V1

to client 1/3. V2 to client. Change of

direction 3 version of V3 to client week of

1/27

Waiting for Client Feedback

General New WIB Logo Design Creative Services 1-Jul TBD n/a Version 3 set of designs to client 2/7/14

General WIB Business Cards Creative Services 1-Jul TBD n/a Redesign WIB Marketing Cards

General
WIB Website: Internship Development

Resources
Agency Services 1-Jul TBD 31-Dec

Develop online content for employers to

use when developing internship and

apprenticeship programs. Draft submitted

8/28/13. Revised draft to client 10/7

Now to be part of new website

design project.

General WIB Photo Library Creative Services 1-Jul n/a 30-Jun Agency services ongoing.

Employer Business Outreach Agency Services 1-Jul n/a 30-Jun Agency services ongoing.

General WIB Outreach Agency Services 1-Jul n/a 30-Jun Agency services ongoing.

Job Seeker Job Seeker Outreach Agency Services 1-Jul n/a 30-Jun Agency services ongoing.

Youth Youth Outreach Agency Services 1-Jul n/a 30-Jun Agency services ongoing.

General Monthly Job Outlook Agency Services 1-Jul N/A 30-Jun Agency services ongoing.

Youth VC Jobs With A Future Website Agency Services 1-Jul N/A 30-Jun Agency services ongoing.

General WIB Facebook Agency Services 1-Jul N/A 30-Jun Agency services ongoing.

theAgency Confidential 3
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Items in Gray = Completed

11/14/14

Items in Green = On Hold

Outreach

Category Project Reference Element Description

Project Start

Date

Production

Deadline

Placement

Date Agency Action Client Action

Workforce Investment Board
Projects in Process: 14/15 Program Year

Employer
Ventura County Grows Business

Website
Agency Services 1-Jul N/A 30-Jun Agency services ongoing.

Employer
Ventura County Grows Business

Facebook
Agency Services 1-Jul N/A 30-Jun Agency services ongoing.

Employer &

Job Seeker
JCC Job Fair/Business Expo Support Agency Services 1-Jul N/A 30-Jun Agency services ongoing.

Client to provide info on Job

Fairs/Business Expos

General Professional Services Agency Services 1-Jul N/A 30-Jun Agency services ongoing.

General Media Relations Agency Services 1-Jul N/A 30-Jun Agency services ongoing.

Job Seeker August Career Shops Press Release 25-Jun n/a Completed 7/3/14

Job Seeker July Career Shops Press Release 25-Jun n/a Completed 7/3/14

Employer Camarillo "Yellow Pages" ad Creative Services 1-Aug 8/11/2014

Adapted 1/2 page 4/c VCGB ad for

Business Services director for City of

Camarillo Completed 8/11/14

Employer Workforce Update: August Issue Creative Services 15-Jul 18-Aug Completed 8/18/14

Job Seeker September Career Shops Press Release 25-Jun n/a Completed 8/13/14

Employer Camarillo City Scene Interview (2) Agency Services 1-Aug 8/28/2014

Coordinated second VCGB interview for

longer for discussion with Brian Gabler

Completed 8/28/14

Employer
Workforce Wednesday, 8/20, 2014 WIB

Award Winner SHPE
Agency Services 1-Aug 20-Aug

Participants: Alex Rivera, Lizbeth Figueroa

Completed 8/20/14

theAgency Confidential 4
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Items in Gray = Completed

11/14/14

Items in Green = On Hold

Outreach

Category Project Reference Element Description

Project Start

Date

Production

Deadline

Placement

Date Agency Action Client Action

Workforce Investment Board
Projects in Process: 14/15 Program Year

Job Seeker October Career Shops Press Release 25-Jun n/a Completed 9/3/14

General Labor Day Interview Media Relations 15-Aug n/a n/a
Published in VCStar 9/20/14, Completed

9/20/14

Employer
Workforce Wednesday, 9/24,

Importance of First Five Education
Agency Services 1-Sep 24-Sep

Participants: Iris Ingram, Claudia Harrison

Completed 9/24/14

Job Seeker

& Youth
Manufacturing Day Poster Creative Services 15-Sep n/a 1-Oct Completed 10/1

Employer 2014 Manufacturing Day Outreach Agency Services 15-Sep 3-Oct

Updated MFG Day National site.

Developed/distributed media pitch and

participation. Completed 10/3/14

Job Seeker November Career Shops Press Release 13-Sep n/a Completed 10/3

Employer Workforce Update: October Issue Creative Services 15-Sep 21-Oct Completed 10/20/14

Employer
Workforce Wednesday, 10/22,

Biomedical Device Certificate
Agency Services 13-Sep 22-Oct

Participants: Scott Rabe, Bill Pratt

Completed 10/22/14

General Job Seeker Success Stories Creative Services 1-Jul n/a 30-Jun
Three new posters developed and

produced. Completed 11/26/14

theAgency Confidential 5



















































































































Workforce Investment Board of Ventura County 

Job Outlook Report 

August 2014 

September 19, 2014 

Compiled by theAgency 

Page 1 of 6 

 
 
 

(1) STATE OF CALIFORNIA EMPLOYMENT DEVELOPMENT DEPARTMENT (EDD) LABOR MARKET 

INFORMATION DIVISION MONTHLY RELEASE: Statewide Labor Market Review 
http://www.labormarketinfo.edd.ca.gov/  

 

   
 

 California's seasonally adjusted unemployment rate was 7.4 percent in August, unchanged from July, 
and down 1.5 percentage points from one year ago.  

 EDD’s report on payroll employment (wage and salary jobs) in the nonfarm industries of California 
totaled 15,539,600 in August, a net gain of 44,200 jobs since the July survey.  

 This followed a gain of 31,500 jobs (as revised) in July.  

 On a year-over basis, civilian employment was up 292,000 persons (1.7 percent). Unemployment 
increased by 1,000 in August to 1,374,000 persons. This followed a decrease of 6,000 persons in 
July.  

 The number of unemployed was down 287,000 persons (17.3 percent) from August 2013.  

 The year-over-year change, August 2013 to August 2014, shows an increase of 313,900 jobs (up 2.1 
percent). 

 
 
LABOR MARKET INFORMATION DIVISION MONTHLY RELEASE Ventura County: 
http://www.calmis.ca.gov/file/lfmonth/vent$pds.pdf 
 

 
 

 
 

 

CA NSA =  7.4 % 

US NSA =  6.3% 

 

 

http://www.labormarketinfo.edd.ca.gov/
http://www.calmis.ca.gov/file/lfmonth/vent$pds.pdf
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(2) UNITED STATES DEPARTMENT OF LABOR - THE EMPLOYMENT SITUATION: AUGUST 2014:  Monthly 
national data by industry on employment, hours, and earnings of workers on the payrolls of 
nonfarm establishments.DOL Release - http://www.bls.gov/news.release/pdf/empsit.pdf 

 
 Total nonfarm payroll employment increased by 142,000 in August, and the unemployment rate was little 

changed at 6.1 percent, the U.S. Bureau of Labor Statistics reported September 5
th
.   

 In August, both the unemployment rate (6.1 percent) and the number of unemployed persons (9.6 million) 
changed little. Over the year, the unemployment rate and the number of unemployed persons were down 
by 1.1 percentage points and 1.7 million, respectively. 

 The number of long-term unemployed (those jobless for 27 weeks or more) declined by 192,000 to 3.0 
million in August. These individuals accounted for 31.2 percent of the unemployed. Over the past 12 
months, the number of long-term unemployed has declined by 1.3 million. 

 In August, the employment-population ratio was 59.0 percent for the third consecutive month but is up by 
0.4 percentage point from a year earlier. 

 In August, 2.1 million persons were marginally attached to the labor force, down by 201,000 from a year 
earlier. 

 Average hourly earnings for all employees on private nonfarm payrolls rose by 6 cents in August to 
$24.53. Over the year, average hourly earnings have risen by 2.1 percent. 

 

 
 
 
 

http://www.bls.gov/news.release/pdf/empsit.pdf
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3) UNITED STATES DEPARTMENT OF LABOR - UNEMPLOYMENT INSURANCE WEEKLY CLAIMS REPORT: 
Weekly national tracking of insured unemployment statistics comparing current week to previous 
week, month and year. 
 

DOL Claims Report - http://www.dol.gov/ui/data.pdf  

 

 
 
 
 
 

(4) CONFERENCE BOARD - HELP WANTED ONLINE DATA SERIES AUGUST 2014 REPORT 
Measures the number of new, first-time online jobs and jobs reposted from the previous month on more 
than 1,200 major Internet job boards and smaller job boards that serve niche markets and smaller 
geographic areas. http://www.conferenceboard.org/data/helpwantedonline.cfm 
 

 
 
 
 
 
 
 
  

 Online labor demand rises 164,600 in August. 

 August posts strong increase following small loss in July.  

 Online advertised vacancies gained 164,600 to 5,209,200 in August, according to The Conference Board 
Help Wanted OnLine® (HWOL) Data Series released September 3

rd
.  

 The July Supply/Demand rate stands at 1.9 unemployed for each advertised vacancy with a total of 4.6 
million more unemployed workers than the number of advertised vacancies. The number of unemployed 
was 9.7 million in July. 

  In August the professional occupations continued to show improvements after earlier 2014 losses. Gains 
included Business and Finance (10,700), Computer and Math (19,300), and Healthcare (24,200). 

 The West experienced a gain of 47,700, led by a spike of 32,300 in California to 579,200. 
 
 
 

Region 

Number of 
unemployed people 

per online job posted  

USA 1.92 
California 2.51 
Los Angeles 2.91 

http://www.dol.gov/ui/data.pdf
http://www.conferenceboard.org/data/helpwantedonline.cfm
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(5) THE CONFERENCE BOARD - EMPLOYMENT TRENDS INDEX AUGUST 2014 
This report offers a short-term, forward look at employment on its own. It gives economists and 
investors a new forecasting tool. It also helps business executives sharpen their short - to medium-term 
hiring and compensation planning. http://www.conference-board.org/press/  

 

 The Conference Board Employment Trends Index™ (ETI) increased in August. The index now stands 
at 121.29, up from 120.62 (an upward revision) in July. This represents a 6.4 percent gain in the ETI 
compared to a year ago. 

 “The strong increase in the Employment Trends Index in recent months signals robust job growth 
through the fall,” said Gad Levanon, Director of Macroeconomic Research at The Conference Board. 
“The disappointing employment numbers for August seem to be a one-month deviation from a 
stronger trend.” 

Red - 
Unemployment 

 

Blue - Help 

Wanted Online 
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Relevant News 
 

 
September 20, 2014, Wall Street Journal, “U.S. Income Rise for First Time Since 2007,” Nick Timiraos 
and Greg Robb, http://online.wsj.com/articles/u-s-incomes-rise-for-first-time-since-2007-
1411258320?mod=dist_smartbrief  

 Incomes in the U.S. ticked up in 2013 for the first time in six years, but that did little to repair the damage 
to American paychecks since the recession. 

 The median annual household income—the level at which half are above and half below—rose 0.3% in 
2013, or a total of $180, to an inflation-adjusted $51,939, the Census Bureau's latest snapshot of U.S. 
living standards showed Tuesday. The increase, which wasn't statistically significant, leaves incomes 
around 8% below their level of 2007, when the recession officially started. 

 The government's annual look at U.S. incomes helps explain why, despite record stock prices, the 
recovery has been so unsatisfying for the broad swath of Americans who rely primarily on wages for 
income. 

 Since the recession ended in 2009, median incomes are down 4%, back to levels last seen in 1996. By 
contrast, incomes grew 13% during the expansion that ran from 1991 through 2000. Since 2009, incomes 
have risen only for the top 5% of earners. 

 
September 19, 2014, Los Angeles Times, “California adds 44,200 jobs in August, unemployment steady at 
7.4%,” Tiffany Hsu, http://www.latimes.com/business/la-fi-california-august-unemployment-20140919-story.html  

 California’s job market continued to expand in August as employers added 44,200 jobs – the largest 
boost of any state in the country. 

 But the state’s unemployment rate didn’t budge from 7.4%, according to data released Friday by the U.S. 
Bureau of Labor Statistics. Last month, the national jobless rate slid to 6.1% from 6.2% in July. 

 Job recovery in California, where this time last year 8.9% of workers were unemployed, is outpacing the 
rest of the U.S. The state added more jobs last month than Florida, where 22,700 workers were added to 
payrolls, and Texas, which added 20,100 workers. 

 Granted, California is the most populous state. By percentage increase, the largest leaps in employment 
in August were made by New Mexico, with a 0.6% upswing, and Nebraska, which enjoyed a 0.5% lift.  

 Over the year, California employers have added 313,900 jobs, and with the holiday season fast 
approaching, many will be looking to swell their headcounts .  

 
September 17, 2014, Washington Post, “More businesses are closing than starting. Can Congress help 
turn that around?” J.D. Harrison, http://www.washingtonpost.com/business/on-small-business/more-businesses-are-

closing-than-starting-can-congress-help-turn-that-around/2014/09/17/06576cb8-385a-11e4-8601-97ba88884ffd_story.html  

 Americans are starting fewer businesses, new companies are going out of business more quickly, and the 
new firms that do get off the ground are creating fewer jobs. 

 “America’s entrepreneurs need help,” John Dearie, executive vice president of the Financial Services 
Forum, a trade organization in Washington, D.C., said during a recent hearing before members of the 
House Small Business Committee. In terms of the start-up economy, he added, all vital signs “are flashing 
red alert.” 

 Dearie cited research in his testimony showing that new firms — rather than, as is so often argued, small 
businesses in general — historically account for virtually all net new jobs generated each year in the 
United States. However, their annual hiring contributions have dropped about 40 percent since 2000, 
accelerating a downward trend that has been going on for the past three decades. 

 In part, that’s because the number of new businesses has steadily declined. Data from 2011 showed that 
only 8 percent of companies are less than one year old, down from 15 percent of all firms back in the late 
1970s, with a particularly sharp decline taking place during and in the years immediately following the 
Great Recession. 

 
 
 

http://online.wsj.com/articles/u-s-incomes-rise-for-first-time-since-2007-1411258320?mod=dist_smartbrief
http://online.wsj.com/articles/u-s-incomes-rise-for-first-time-since-2007-1411258320?mod=dist_smartbrief
http://online.wsj.com/articles/u-s-incomes-edge-higher-as-sluggish-recovery-persists-1410878730
http://www.latimes.com/business/la-fi-california-august-unemployment-20140919-story.html
http://www.washingtonpost.com/business/on-small-business/more-businesses-are-closing-than-starting-can-congress-help-turn-that-around/2014/09/17/06576cb8-385a-11e4-8601-97ba88884ffd_story.html
http://www.washingtonpost.com/business/on-small-business/more-businesses-are-closing-than-starting-can-congress-help-turn-that-around/2014/09/17/06576cb8-385a-11e4-8601-97ba88884ffd_story.html
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August 28, 2014, Washington Post, “Bad news: Wages are down for pretty much everyone,” Jonnelle 
Marte, http://www.washingtonpost.com/news/get-there/wp/2014/08/28/bad-news-wages-are-down-for-pretty-
much-everyone/  

 Real hourly wages are down for workers at all education levels in the first half of this year compared 
to the first half of 2013, according to the Economic Policy Institute paper. Pay fell by 1.1 percent for 
people with high school diplomas, by 1 percent for people with some college, 1.6 percent for people 
with college degrees and by 2.7 percent for people with advanced degrees.  

 Wages have pretty much been flat or on the decline since the start of the recession. In fact, the only 
group that hasn’t seen a drop in real wages since 2007 is workers with advanced degrees, for which 
wages are basically flat. 

 Real hourly wages fell for almost all other workers — even for those with a college degree– between 
2007 and 2014, according to the report. People with advanced degrees saw wages grow by 0.2 percent. 
Meanwhile, wages fell by 2.5 percent for people with college degrees and dropped by nearly 5 percent 
for people with high school diplomas. 

 

http://www.washingtonpost.com/news/get-there/wp/2014/08/28/bad-news-wages-are-down-for-pretty-much-everyone/
http://www.washingtonpost.com/news/get-there/wp/2014/08/28/bad-news-wages-are-down-for-pretty-much-everyone/
http://www.epi.org/publication/why-americas-workers-need-faster-wage-growth/
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(1) STATE OF CALIFORNIA EMPLOYMENT DEVELOPMENT DEPARTMENT (EDD) LABOR MARKET 

INFORMATION DIVISION MONTHLY RELEASE: Statewide Labor Market Review 
http://www.labormarketinfo.edd.ca.gov/  

 

   
 

 California’s unemployment rate decreased to 7.3 percent in September, and nonfarm payroll jobs 
decreased by 9,800 during the month for a total gain of 1,409,500 jobs since the recovery began in 
February 2010, according to data released today by the California Employment Development 
Department (EDD) from two separate surveys.  

 In September 2013, the unemployment rate was 8.8 percent. The unemployment rate is derived from 
a federal survey of 5,500 California households.  

 Nonfarm jobs in California totaled 15,530,500 in September, a decrease of 9,800 jobs over the 
month, according to a survey of businesses that is larger and less variable statistically. The survey of 
58,000 California businesses measures jobs in the economy.  

 The year-over-year change shows an increase of 297,000 jobs (up 1.9 percent).  

 In related data, the EDD reported that there were 392,823 people receiving regular Unemployment 
Insurance benefits during the September 2014 survey week. This compares with 411,005 last month 
and 362,532 last year. At the same time, new claims for Unemployment Insurance were 52,279 in 
September 2014, compared with 47,640 in August and 37,333 in September of last year. 

 
LABOR MARKET INFORMATION DIVISION MONTHLY RELEASE Ventura County: 
http://www.calmis.ca.gov/file/lfmonth/vent$pds.pdf 
 

 
 

CA NSA =  6.9 % 

US NSA =  5.7% 

 

 

http://www.labormarketinfo.edd.ca.gov/
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(2) UNITED STATES DEPARTMENT OF LABOR - THE EMPLOYMENT SITUATION: SEPTEMBER 2014:  Monthly 
national data by industry on employment, hours, and earnings of workers on the payrolls of 
nonfarm establishments.DOL Release - http://www.bls.gov/news.release/pdf/empsit.pdf 

 

 Total nonfarm payroll employment increased by 248,000 in September, and the unemployment rate 
declined to 5.9 percent, the U.S. Bureau of Labor Statistics reported October 3, 2014.  

 In September, the unemployment rate declined by 0.2 percentage point to 5.9  percent.  

 The number of unemployed persons decreased by 329,000 to 9.3 million. Over the year, the 
unemployment rate and the number of unemployed persons were down by 1.3 percentage points and 
1.9 million, respectively.  

 Among the unemployed, the number of job losers and persons who completed temporary jobs 
decreased by 306,000 in September to 4.5 million.   

 In September, 2.2 million persons were marginally attached to the labor force, essentially unchanged 
from a year earlier.  

 Among the marginally attached, there were 698,000 discouraged workers in September, down by 
154,000 from a year earlier 
 

 

 
 
 
 
 
 
 

http://www.bls.gov/news.release/pdf/empsit.pdf
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3) UNITED STATES DEPARTMENT OF LABOR - UNEMPLOYMENT INSURANCE WEEKLY CLAIMS REPORT: 
Weekly national tracking of insured unemployment statistics comparing current week to previous 
week, month and year. 
 

DOL Claims Report - http://www.dol.gov/ui/data.pdf  

 

 
 
 
 
 

(4) CONFERENCE BOARD - HELP WANTED ONLINE DATA SERIES SEPTEMBER 2014 REPORT 
Measures the number of new, first-time online jobs and jobs reposted from the previous month on more 
than 1,200 major Internet job boards and smaller job boards that serve niche markets and smaller 
geographic areas. http://www.conferenceboard.org/data/helpwantedonline.cfm  
 

 
 
 
 
 
 
 

 
 Online advertised vacancies declined 137,200 to 5,072,000 in September, according to The Conference 

Board Help Wanted OnLine® (HWOL) Data Series released October 1.  

 The August Supply/Demand rate stands at 1.84 unemployed for each advertised vacancy with a total of 
4.4 million more unemployed workers than the number of advertised vacancies.  

 The number of unemployed was 9.6 million in August.  

 In September, the STEM-related occupations showed strength in Computer and Math (9,600), 
Architecture and Engineering (3,400), and Healthcare Practitioners (12,200), while other categories 
showed losses, including Office and Administrative (-40,600), Sales (-32,500), and Transportation (-
22,900) The West experienced a loss of 20,800, led by a decline of 11,000 in California to 568,200. 

 
 
 
 

Region 

Number of 
unemployed people 

per online job posted  

USA 1.84 
California 2.37 
Los Angeles 2.91 

http://www.dol.gov/ui/data.pdf
http://www.conferenceboard.org/data/helpwantedonline.cfm
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(5) THE CONFERENCE BOARD - EMPLOYMENT TRENDS INDEX SEPTEMBER 2014 
This report offers a short-term, forward look at employment on its own. It gives economists and 
investors a new forecasting tool. It also helps business executives sharpen their short - to medium-term 
hiring and compensation planning. http://www.conference-board.org/press/  

 

 The Conference Board Employment Trends Index™ (ETI) increased in September. The index now 
stands at 121.68, up from 121.32 (an upward revision) in August. This represents a 6.1 percent gain 
in the ETI compared to a year ago. 

 “The Employment Trends Index increased for the ninth consecutive month, signaling solid job growth 
through year end,” said Gad Levanon, Director of Macroeconomic Research at The Conference 
Board. “A combination of positive and negative forces has been driving the rapid decline in the 
unemployment rate in recent years. Hiring is strong, but productivity growth is weak, and the 
participation rate continues to decline. None show signs of reversing.”

Red - 
Unemployment 

 

Blue - Help 

Wanted Online 
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Relevant News 
 

October 16, 2014, Reuters, “Data shows U.S. economy’s pulse is still strong,” Jason Lange, 
http://www.reuters.com/article/2014/10/16/us-usa-economy-idUSKCN0I51HH20141016  

 The number of Americans filing new claims for jobless benefits fell to a 14-year low last week and 
industrial output rose sharply in September, positive signals that helped ease fears over the economic 
outlook. 

 Initial claims for state unemployment benefits dropped 23,000 to 264,000, the lowest level since 2000, the 
Labor Department said on Thursday. 

 A separate report from the Federal Reserve showed production at the nation's factories, mines and 
utilities advanced a larger-than-expected 1.0 percent last month, the biggest gain since November 2012. 

 The jobless claims report, however, reinforced expectations that slack in the labor market was being 
reduced and, combined with comments from a top Fed official, put a brake on the selling on Wall Street. 

 "Have we achieved full employment? Not yet. Are we getting closer? Absolutely," said Stephen Stanley, 
an economist at Amherst Pierpont Securities. 

 
 
October 15, 2014, Los Angeles Times, “U.S. tackles long-term unemployment with $170 million in 
grants,” http://www.latimes.com/business/la-fi-labor-long-term-unemployed-20141014-story.html  

 The U.S. Labor Department is taking on long-term unemployment – which last month affected 3 million 
Americans – by issuing nearly $170 million in grants to help train, counsel and place job seekers. 

 Returning workers to long-jobs is “one of the most important pieces of unfinished business from the Great 
Recession,” Labor Secretary Thomas E. Perez said during a conference call with reporters Tuesday. 

 Grants ranging from $3 million to $10 million were awarded to 23 partnerships in 20 states and Puerto 
Rico. 

 The program, developed with input from companies such as EBay, Charles Schwab and Twitter, sends 
long-term unemployed job seekers to either a five-week intensive job search boot camp, a multi-month 
training program or a longer one- to two-year process. 

 Other projects will offer customized classroom sessions, financial counseling, child care support, 
healthcare, apprenticeships, resume coaching, mock interviews and more. 

 The ranks of the long-term unemployed, which include Americans who have gone jobless for at least 27 
weeks, have shrunk by 900,000 people since December. That’s 90% of the total drop in unemployment 
over the period. 

 
 
October 7, 2014, Bloomberg, “Job Openings Signal Hiring in U.S. to Be Sustained,” Lorraine Woellert, 
http://www.bloomberg.com/news/2014-10-07/job-openings-in-u-s-rose-by-230-000-in-august-to-4-84-
million.html  

 The number of jobs waiting to be filled in the U.S. climbed in August to the highest level in 13 years as 
employers gained confidence to expand their workforces. 

 Openings (JOLTTOTL) rose to 4.84 million in August, the most since January 2001, from a revised 4.61 
million the prior month, according to Labor Department data issued today in Washington. The report also 
showed hiring and firing cooled, while fewer people quit their jobs. 

 The upswing in openings helps explain the rebound in payrolls last month that pushed the jobless rate to 
a six-year low and signaled Americans can look forward to sustained gains in hiring into 2015. The figures 
form part of a package of data Federal Reserve Chair Janet Yellen and her colleagues use to measure 
the labor market’s health, which will help determine when the central bank starts to raise its benchmark 
interest. 

 The median forecast in a Bloomberg survey of economists called for 4.7 million openings after a 
previously reported 4.67 million in July. 

 The number of jobs available climbed by 910,000 in the year ended August, the biggest 12-month gain 
since records began in December 2000. 

 

http://www.reuters.com/article/2014/10/16/us-usa-economy-idUSKCN0I51HH20141016
http://www.latimes.com/business/la-fi-labor-long-term-unemployed-20141014-story.html
http://www.bloomberg.com/news/2014-10-07/job-openings-in-u-s-rose-by-230-000-in-august-to-4-84-million.html
http://www.bloomberg.com/news/2014-10-07/job-openings-in-u-s-rose-by-230-000-in-august-to-4-84-million.html
http://www.bloomberg.com/quote/JOLTTOTL:IND
http://topics.bloomberg.com/washington/
http://bloom.bg/1dRaQ5y
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October 3, 2014, Bloomberg, “Hiring Surge Puts U.S. Jobless Rate at Six-Year Low,” Lorraine 
Woellert, http://www.bloomberg.com/news/2014-10-03/jobless-rate-in-u-s-falls-to-5-9-in-september-payrolls-
jump.html  

 A surprisingly powerful surge in hiring pushed unemployment to a six-year low of 5.9 percent in 
September as the U.S. labor market showed renewed vigor. 

 The 248,000 gain in payrolls followed a 180,000 increase in August that was bigger than previously 
estimated, the Labor Department reported in Washington. Revisions boosted the job count by 69,000 
over the previous two months. The jobless rate fell from 6.1 percent to the lowest level since July 2008. 

 “This report was strong across the board,” said Dean Maki, chief U.S. economist at Barclays Plc in New 
York and the top payrolls forecaster over the past two years, according to data compiled by Bloomberg. 
“The labor market continues to grow fast enough to keep pushing the unemployment rate down.” 

 
 
 
September 25, 2014, Washington Post, “Applications for US unemployment rise 12K to 293K,” 
Associated Press, http://www.washingtonpost.com/business/applications-for-us-unemployment-rise-to-
293k/2014/09/25/d2bac0cc-44b0-11e4-8042-aaff1640082e_story.html  

 The number of people seeking U.S. unemployment benefits increased last week after falling sharply two 
weeks ago. Despite the rise, the level of applications remains near pre-recession levels, a sign that hiring 
will likely remain healthy. 

 Applications are a proxy for layoffs. Fewer applications indicate that employers are holding onto their 
workers, likely because they are more confident about the economy. It may also indicate they will boost 
hiring. 

 The total number of people receiving benefits ticked up by 7,000 to 2.4 million. A year ago, 3.9 million 
people were receiving unemployment aid. That number has fallen sharply partly because of the expiration 
of extended benefits, a program that ended at the beginning of this year. 

 Employers added just 142,000 jobs last month, according to the Labor Department, down from an 
average of 212,000 in the preceding 12 months. It was the end of a six-month streak of monthly job gains 
in excess of 200,000. The unemployment rate fell to 6.1 percent from 6.2 percent, but only because some 
of those out of work gave up looking. The government doesn’t count people as unemployed unless they 
are actively searching. 

 Still, most economists expect hiring will continue at a healthy pace this year. Surveys of both 
manufacturing and services firms show that companies in both sectors added workers in September. 

http://www.bloomberg.com/news/2014-10-03/jobless-rate-in-u-s-falls-to-5-9-in-september-payrolls-jump.html
http://www.bloomberg.com/news/2014-10-03/jobless-rate-in-u-s-falls-to-5-9-in-september-payrolls-jump.html
http://www.bloomberg.com/quote/USURTOT:IND
http://search.bloomberg.com/search?q=Dean%20Maki&site=wnews&client=wnews&proxystylesheet=wnews&output=xml_no_dtd&ie=UTF-8&oe=UTF-8&filter=p&getfields=wnnis&sort=date:D:S:d1&partialfields=-wnnis:NOAVSYND&lr=-lang_ja
http://www.washingtonpost.com/business/applications-for-us-unemployment-rise-to-293k/2014/09/25/d2bac0cc-44b0-11e4-8042-aaff1640082e_story.html
http://www.washingtonpost.com/business/applications-for-us-unemployment-rise-to-293k/2014/09/25/d2bac0cc-44b0-11e4-8042-aaff1640082e_story.html

